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INTRODUCTION

Forbes is a periodical that has been published bi-weekly since 1917. The James J. Hill Center has print
copies of Forbes from 1918 onward, and electronic access to all issues from 1990 onward. Articles in
Forbes focus on finance, industry, marketing, and investing.

For further information, call our reference line at 651-265-5500, or email us at info@jjhill.org.

The Hill Library is open to the public. Please check out our web site for more information and for
additional Hill Business Research Guides: http://jjhill.org/reference-library/business-research-
tools/research-guides-2/.

GETTING STARTED

Access Forbes through the Database List page.

READING A SPECIFIC ISSUE

To read a specific issue of Forbes, click on the year of the issue on the right-hand side to expand it, then
click on the issue you’re looking for.
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SEARCHING FOR SPECIFIC ARTICLES

Click “Search Within This Publication” in the upper left of the screen.
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Type your search terms into the search box that comes up, then hit “Search.” View and save articles
using the steps previously outlined.
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